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Research Objectives 

o M easure  the  leve l o f rece iversh ip  and read ing  frequency o f the  fo llow ing  pub lica tions  
(lis ted  a lphabetica lly ):  

 
♦ A O R N  Journa l 
♦ A S C  Focus 
♦ B ecker’s  A S C  R ev iew  
♦ O R  M anager 
♦ O R  N urse  

♦ O R  Today  
♦ O utpatien t S urgery  M agaz ine  
♦ S urg ica l P roducts  
♦ S urg is tra teg ies  

 
o M easure  dep th  o f readersh ip . 

 
o D eterm ine  w h ich  pub lica tion  is  p re ferred  the  m ost. 

 
o Identify  the  products  these ind iv idua ls  a re  invo lved in  purchas ing . 

 
 
Survey Overview & Methodology 

o P reston /R ogers  A ssoc ia tes , Inc . o f M edfie ld , M A  w as respons ib le  fo r a ll phases o f the  pro jec t 
inc lud ing  survey des ign , m a iling , da ta  tabu la tions  and report p resenta tion . Investiga tion  
conducted  a t the  request o f O utpatien t S urgery  M agaz ine . 

 
o A  m ail survey  w as used  to  co llec t the  da ta . 

 
o P ub lica tion  covers  w ere  reproduced on  the  questionna ire  to  a id  in  recogn ition .  The questionnaire 

can be found at the end of this summary. 
 

o A  tw o-do lla r b ill w as inc luded w ith  each m ailing  to  boost response. 
 

o S am ple  se lec ted  random ly  from  lis ts  p rov ided by  C M S  (the  M ed icare  A dm in is tra tion), the  Jo in t 
C om m iss ion  on  A ccred ita tion  o f H ea lthcare  O rgan iza tions , the  A ccred ita tion  A ssoc ia tion  fo r 
A m bula tory  H ea lth  C are  and the  A m erican A ssoc ia tion  fo r A ccred ita tion  o f A m bula tory  S urg ica l 
Fac ilities . 

 
 
Mailing Details: 

D ate  M ailed :  M ay 23 , 2011  

Tota l N um ber m ailed :  1 ,500  

500 each to : H osp ita l O R  M anagers , A m bula tory  S urgery  C enter A dm in is tra to rs /M ed ica l 
D irec tors , S urgeons w ith  O ffice-based S urgery  C enters   

Less  N on-de liverab les :  12  

N et M a iling :  1 ,488  

C om p le ted  R eturns :  402  

R esponse R ate :  27%  

The m arg in  o f e rro r is  + /- 4 .9%  a t the  95%  confidence leve l 

 
o The fo llow ing  report is  based upon th is  response. 
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Publication Receivership 
 
O f the  pub lica tions  s tud ied , O utpatien t S urgery  M agaz ine  reaches the  m ost surg ica l fac ility  dec is ion-
m akers , w ith  97%  ind ica ting  they  rece ive  it.   
 

 

 
 
 
 
 
 
 
 
 
 
 
 
Publication Readership 
 
W ith  78%  of respondents  read ing  3  or 4  ou t o f 4  issues, O utpatien t S urgery  M agaz ine  has the  h ighest 
readersh ip  o f the  pub lica tions  s tud ied . 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Depth of Readership 
 
O utpatien t S urgery  M agaz ine  is  read in  m ore  depth* than the  o ther pub lica tions  in  the  s tudy. 

 
 
 
 
 
 
 
 
 
 
 
 

 
 
 

*P ercen t typ ica lly  read ing  33%  or m ore  o f each  pub lica tion 
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Ad Exposure 
 
“A d E xposure” represents  how  o ften  a  g iven ad  w ill be  seen in  a  pub lica tion .  It is  ca lcu la ted  by  
com paring  the  readersh ip  da ta  from  “P ub lica tion  R eadersh ip ” w ith  the  thoroughness a  reader devotes  to  
an  issue  from  “D epth  o f R eadersh ip ”.  B ased on th is  ana lys is , O utpatien t S urgery  M agaz ine  c rea tes  the  
m ost ad  exposures  fo r any  g iven ad . 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Opportunity Cost 
 
A  pub lica tion 's  "opportun ity  cos t" represents  the  popu la tion  o f respondents  w ho w ill never see an  ad  in  
tha t particu la r pub lica tion , e ither because  they  don 't rece ive  the  pub lica tion  or they  rece ive  it bu t don 't 
read it.  O utpatien t S urgery  M agaz ine  w as the  c lear leader w ith  an  opportun ity  cos t o f on ly  4% . 
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C apita l equ ipm ent (tab les , m on ito rs , ligh ts , e tc .)  86%  
S urg ica l supp lies  (g loves, d rapes, e tc .)  85%  
B us iness supp lies  and serv ices  66%  
S urg ica l pharm aceutica ls  (anesthe tics , P O N V  m ed ica tions , e tc .) 62%  
Im plan ts  (IO Ls, m esh, anchors , e tc .) 61%  

 

Overall Preference 
 
A m ong the  respondents  in  th is  s tudy , the  pre ferred  pub lica tion  is  O utpatien t S urge ry  M agaz ine .  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Purchase Influence of Respondents 
 
R espondents  in fluence the  purchase o f a  varie ty  o f p roducts , equ ipm ent and serv ices  –  m ost frequently  
cap ita l equ ipm ent (85% ) and surg ica l supp lies  (83% ). 
 
 
 
 
 
 
 
 
 
 
 
O f the  pub lica tions  s tud ied , O utpatien t S urgery  M agaz ine  is  the  m ost e ffec tive  a t reach ing  dec is ion-
m akers  w ith  the  ab ility  to  purchase equ ipm ent and serv ices . 
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[R eprin t o f Q uestionna ire ] 
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[R eprin t o f Q uestionna ire ] 
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[R eprin t o f Q uestionna ire ] 
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